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 CBP - Mercury contents in commercial billfish species of the Western Central Atlantic
 

 Main objectives:

• to check the mercury (Hg) level in 
billfishes;

• to evaluate the consumption of 
billfish in Grenada and Santo 
Domingo at different  level of 
population;

• to inform all the stakeholders about 
the potential health risk associated 
with billfish consumption.
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Survey methodology

A consumers’ survey will be implemented as following:

1. Development of the questionnaire by IZSVe experts;

2. Population sample design;

3. Administration of the online questionnaire to many contact 
as possible;

4. Data analysis in parallel with the result of billfish sampling 
analysis.
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Survey protocol

A strategic survey planning is essential to gather 
data on consumer behavior and to analyze it with 
the application of statistical analysis.
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1. Development of the questionnaire
(all Questions & Answers will be anonymous)

• Consumers’ eating habits regarding 
fish in general and billfish in particular: 
selection, purchase, way of 
consumption, average weekly 
consumption etc.

• Consumers’ risk perception 
associated to the consumption of 
billfish: risks perceived by consumers, 
etc. 

• Consumers’ socio-demographic  
characteristics: gender, age, 
education, occupation, number of 
children etc.
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Three main sections:



2. Sample design

• The target groups are consumers who live in or spend at least 
5-6 months per year in Santo Domingo or in Grenada.

• The sample will not be representative of the whole population 
of the two areas. 
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• A quota sampling will be applied with the 
aim to collect data on adult consumers, 
pregnant women and children who eat 
billfish

• Risk perception related to the consumption 
of billfish will be investigated also in 
consumers who do not eat billfish  



3. Administration of the questionnaire

CAWI (Computer Assisted Web Interview) 
 will be used to administer the 
questionnaire.

The access link will be disseminated 
through different paths:

a) Consumers’ direct contact: by E-mail

b) Consumers’ indirect contact: by social 
network or dedicated website

c) Direct field interview if a and b will not 
be satisfactory

Collaboration of field partners and authorities 
working in loco will be crucial in this phase
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3. Administration of the questionnaire
E-mail dissemination

a) An E-mail will be send to a list of people (private E-mail) and 
organization (Ministry of Health, University, Hospitals, 
Associations etc.) with the aim to invite them to participate in 
the survey

b) People will find the link to start the survey in the email as well 
as some information on the project (aim, partner) and on 
compiling  

c) To start the survey people will click to “Next” button and follow 
the instructions reported in the page. At the end of the survey 
people will click to “Submit button to finish the compiling. In this 
way all the answers will be register correctly.
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3. Administration of the questionnaire
E-mail dissemination
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3. Administration of the questionnaire
E-mail dissemination
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Click Next to 
start 
the survey



3. Administration of the questionnaire
E-mail dissemination
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Click Submitt 
to 
finish the 
survey



3. Administration of the questionnaire
E-mail dissemination
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The survey is 
finished and data 
has been 
successfully 
registered



Questionnaire

The survey will be available online from the end of December 2017 
to February 2018 
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Direct link to start the survey:
http://

survey.izsvenezie.it/index.php/676798?lang=en 

http://survey.izsvenezie.it/index.php/676798?lang=en
http://survey.izsvenezie.it/index.php/676798?lang=en
http://survey.izsvenezie.it/index.php/676798?lang=en


4. Data analysis

• Statistical methods will be 
performed according to the quality 
and quantity of data collected.

• SPSS (Statistical Package for 
Social Science) software and the 
free software environment for 
statistical computing and graphics 
R will be also used.

• The data will be registered 
anonymously and will be treated in 
accordance with privacy law. 
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•  
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THE END
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